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Abstract
This paper analyzes recent development of regulation on misrepresentations both
m new enforcement approaches and in decisions of the Tokyo high and district
court. Further, we deal with price-matching strategy in the context of antitrust
based on theoretical surveys. We show that the Yamada case clarifies the word of
consumers" in the act against misleading representations, and that price-matching
strategy would be kept in watching by the competition authority.
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①商品本体による表示、 (塾店頭における表示、 ③チラシ広告、 ④新聞・雑誌による広告及び
4)特定商取引に関する法律第1条
5)不実勧誘・誇大広告に関する規制については「特定商取引に関する法律等の改正について」の公表について(2004
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